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3.1.  

 
1. АСКЭ‟s ЭСО НОПТЧТsСТЧР ШП ЭСО ЦКrФОЭТЧР? 

a) Selling goods. 

b) Advertising goods. 

c) A process that provides needed direction for production and helps make sure 

that the right products are produced and find their way to consumers. 

2. What is the aim of the marketing? 

a) To get rid of what ever the company happens to produce. 

b) To indentify customers` needs – and meet those needs so well that product 

“sОХХs ТЭsОХП”. 

c) To analyze the activity of competing companies. 

3. How much basic economic utility do production and marketing provide? 

a) Five; 

b) Four 

c) Seven 

4. What does utility mean? 

a) Analyzing the needs of people. 

b) The power to satisfy human needs. 

) Estimating what price the consumers are willing to pay for the goods. 

5. Do all produced goods automatically provide form utility? 

a) Only goods of high quality and at reasonable prices. 

b) Production of something tangible. 

c) Production of something tangible that consumers want. 



 

6. What does possession utility mean? 

a) Obtaining the product the customer need. 

b) Exchanging money or something else of value for the goods. 

c) Obtaining a product and having the right to use or consume it. 

7. What does time utility mean? 

a) Having the product available where the customer wants it. 

b) Having the product available when the customer wants it. 

c) Having the product available both when and where the customer wants it. 

8. What does place utility mean? 

a) Having the product available where the customer wants it. 

b) Predicting what types of goods different customers will want over the next 

several years КЧН СШа ЦКЧв РШШНs ЭСОв‟ХХ ЛЮв. 

c) Estimating how many competing companies will be making the same goods 

and where. 

9. What utilities are very important for services? 

a) Form utility. 

b) Time and place utility. 

c) Possession utility. 

10. How much does marketing cost about of consumer dollar? 

a) 20%. 

b) 60%. 

c) 50%. 

 11. How is micro marketing defined? 

a)    Creation and delivery of standard of living. 

b)   A set of customer-related activities done by individual organizations. 

c)    Producing and selling goods. 

12. Why does a society need some sort of marketing system? 



 

a)    To organize the efforts of all the producers and middlemen needed to satisfy 

the varied needs of all its citizens. 

b)   To decide which is more important – production or marketing in a total 

business system aimed at providing consumers with – need satisfying goods and 

services. 

c)    To estimate what price the customers are willing to pay for the goods and if 

the firm can make a profit selling at that price. 

13. What levels does marketing exist at? 

a)    Only at the micro level. 

b)   Only at the macro level. 

c)    At both the micro and macro levels. 

14. How many definitions are used of marketing? 

a)    One for the whole marketing system. 

b)   Two (one for micro-marketing and another for macro-marketing). 

c)    Three (one for the whole marketing system then for micro-marketing and 

for macro-marketing). 

15. What does micro-marketing look at? 

a)    Looks at customers and organizations that serve them; 

b)   Looks at the whole production – distribution system; 

c)    Looks at the promotion, which should be used to tell potential customers 

КЛШЮЭ ЭСО ПТrЦ‟s РШШНs. 

16. What should marketing begin with? 

a)    With the production process; 

b)   With advertising; 

c)    With potential customer needs. 

17. What determines what goods and services are to be developed? 

a)    Production; 

b)   Marketing; 

c)    Competition. 



 

18. What is the purpose of a business or nonprofit organization? 

a)    To supply goods and services that are convenient to produce; 

b)   To win the competition; 

c)    To satisfy customer or client needs. 

19. What is a macro-marketing definition? 

a)    A sШМТКХ prШМОss ЭСКЭ НТrОМЭs КЧ ОМШЧШЦв‟s ПХШа ШП РШШНs КЧН sОrЯТМОs ПrШЦ 
produces to consumers in a way effectively matches supply and demand and 

accomplishes the adjectives of society; 

b)   TСО pОrПШrЦКЧМО ШП КМЭТЯТЭТОs ЭСКЭ sООФ ЭШ КММШЦpХТsС КЧ ШrРКЧТгКЭТШЧ‟s 
objectives by anticipating customer or client needs and directing a flow of need-

satisfying goods and services from producer to customer or client; 

c)    An organization the efforts of all the producers and middlemen needed to 

satisfy the varied needs of all its citizens. 

20. What does the macro-marketing emphasis on? 

a)    Activities of individual organizations; 

b)   Warranty and disposal policies; 

c)    How the whole marketing system works. 

21. АСКЭ‟s ЭСО rШХО ШП К ЦКМrШ-marketing system/ 

a)    To determine what goods and services to be developed; 

b)   To match effectively heterogeneous supply and demand and at the same 

time accomplish societies objectives; 

c)    To take over production, accounting, and financial activities. 

22. What does economic system mean? 

a)    The way an economy organizes to use scarce resources to produce goods 

and services and distribute them for consumption by various people and groups 

in the society; 

b)   Estimating how many competing companies will be making similar goods, 

СШа ЦКЧв ЭСОsО ЭСОв‟ХХ prШНЮМО, КЧН КЭ аСКЭ prТМОs; 

c)    The way of providing consumers with need-satisfying goods and services. 

23. How are economic decisions made in a planned economic system? 



 

a)    Government planners decide what and how much is to be produced and 

distributed by whom, when, and to whom; 

b)   CШЧsЮЦОrs ЦКФО К sШМТОЭв‟s prШНЮМЭТШЧ НОМТsТШЧs аСОЧ ЭСОв ЦКФО ЭСОir 

МСШТМОs ТЧ ЭСО ЦКrФОЭpХКМО ЭСrШЮРС ЭСОТr НШХХКr “ЯШЭОs”; 

c)    Directors of companies make their decisions what and how much is to be 

produced. 

24. How are prices set in a planned economic system? 

a)    Prices change according to supply and demand; 

b)   Manufactures quote the prices for the goods they produce; 

c)    Prices are set by government planners and tend to be rigid. 

25. How long may government planning work fairly well? 

a)    As long economy is simple and the variety of goods and services is small; 

b)   When economics become more complex; 

c)    Within a period of 10 years. 

26. Who takes economic decisions in a market-directed economic system? 

a) Government planners decide what and how much is to be produced and 

distributed by whom, when, and to whom; 

b) The individual decisions of the many producers and consumers make the 

macro-level decisions for the whole economy; 

М) LОКНТЧР prШНЮМОrs ЦКФО К sШМТОЭв‟s prШНЮМЭТШЧ НОМТsТШЧs. 

27. How are prices set in a market-directed economic system? 

a)    Prices are set by government planners and tend to be rigit; 

b)   Prices in the marketplace are rough measure of how society values particular 

goods and services; 

c)    Producers are free to set prices for the produced goods. 

28. Do consumers enjoy any freedom of choice of goods in a market-directed 

economy? 

a)    Consumers are forced to buy any goods or services; 



 

b)   Consumers have some freedom of choice but the assortment of goods and 

services is quite limited; 

c)    Consumers enjoy maximum freedom of choice. 

29. Does marketing take place in a pure subsistence economy? 

a)    No marketing takes place because each family unit produces everything 

it consumes; 

b)   Marketing takes place to help each producer – consumer to achieve its 

objectives; 

c)    Marketing НШОsЧ‟Э ШММЮr ЮЧХОss ЭаШ Шr ЦШrО pКrЭТОs КrО аТХХТЧР ЭШ ОбМСКЧРО 
something for something else. 

30. What is a market? 

a)    A place for face-to-face indirect negotiations; 

b)   A group of sellers and buyers who are willing to exchange goods and/or 

service for something of value; 

c)    “MКrФОЭТЧР” МШЦpШЧОЧЭs ШП ЭСО sвsЭОЦ – including consumers and other 

customers, middlemen, and marketing specialists. 

31. What activities does the marketing management process include? 

a)    Getting in touch with the target market; 

b)   Planning marketing activities, directing the implementation of the plans and 

controlling these plans: 

c)    Making whatever easy to produce and trying to sell them. 

32. Are there any relationships among the three jobs in the marketing 

management process? 

a)    No one was concerned with the whole system, each department goes 

merrily on – doing its own thing; 

b)   Only marketing people try to balance consumer, company, and social 

interests; 

c)    The jobs are all connected to show that the marketing management process 

is continuous. 

33. АСКЭ‟s ЭСО ШЛУОМЭТЯО ШП ЭСО pХКЧЧТЧР УШЛ ТЧ ЭСО ЦКrФОЭТЧР ЦКЧКРОЦОЧЭ 
process? 



 

a)    Controlling the plan; 

b)   Planning marketing activities; 

c)    Directing the implementation of these plans. 

 34. What is strategy management planning called? 

a) The management process of developing and maintaining a match between 

organization`s resources and its market opportunities; 

b) Seeking attractive new opportunities – as customers needs change or as the 

ШrРКЧТгКЭТШЧ‟s КЛТХТЭв ЭШ meet customers needs change; 

c) Planning present activities. 

35. What is marketing strategy planning? 

a)  This is a top management job that includes planning not only for marketing 

activities but also for production; 

b) Finding attractive opportunities and developing profitable marketing strategy; 

c)  AТЦТЧР КХХ ШrРКЧТгКЭТШЧ‟s ОППШrЭs КЭ sКЭТsПвТЧР ТЭs МЮsЭШЦОrs – at a profit. 

36. What does marketing strategy specify? 

a)    A target market and related marketing mix; 

b)   CЮsЭШЦОr‟s ЧООНs; 

c)    Competitors` opportunities to satisfy customers` needs 

37. What does target market mean? 

a)  A group of buyers who are willing to exchange goods and services for 

something of value; 

b)  Convenient places where buyers and sellers can meet face-to-face to 

exchange goods and services; 

c)  A fair homogeneous (similar) group of customers to whom a company 

wishes to appeal. 

38. How is marketing mix defined? 

a)    The managerial process of developing and maintaining a match between an 

ШrРКЧТгКЭТШЧ‟s rОsШЮrМОs КЧН ТЭ‟s ЦКrФeting opportunities; 

b)   IЭ‟s ЭСО prШМОss ШП pХКЧЧТЧР ЦКrФОЭТЧР КМЭТЯТЭТОs; 



 

c)    The controllable variable the company puts together to satisfy the target 

market group. 

39. What does target marketing mean? 

a)    The typical production – oriented approach – aims at everyone with the 

same marketing mix; 

b)   It is an approach when a marketing mix is tailed to fit some specific target 

customers; 

c)    It specifies a target market and related marketing mix; 

40. How many major parts of a marketing mix? 

a)    Five; 

b)   Three; 

c)    Four. 

41. Is customer assumed as a part of the marketing mix? 

a)    A customer should be the target of all marketing efforts; 

b)   Yes, the customer as a part of the marketing mix; 

c)    Target marketing is not limited to small market segments – only to fairly 

homogeneous ones. 

42. What is the product area connected with? 

a)    GОЭЭТЧР ЭСО rТРСЭ prШНЮМЭ ЭШ ЭСО ЭКrРОЭ ЦКrФОЭ‟s pХКМО; 

b)   Developing the right product for the target market; 

c)    PrШНЮМЭ‟s prШЦШЭТШЧ. 

43. What is place concerned with? 

a)     GОЭЭТЧР ЭСО rТРСЭ prШНЮМЭ ЭШ ЭСО ЭКrРОЭ ЦКrФОЭ‟s pХКМО; 

b)   Developing the right product for the target market; 

c)    Having goods available in stock to satisfy customers` needs. 

44. What does promotion of the goods mean? 

a)    Advertising the goods in the newspaper; 

b)   Telling the target market about the right goods; 



 

c)    Communicating with large numbers of customers at the same time. 

45. What does promotion includes? 

a)    Various advertising media – newspapers, radio, TV, billboards 

b)   CШЦpКЧв‟s ШаЧ sКХОs ПШrМО Шr ШЭСОr sКХОs spОМТКХТsЭs МКЧ ЛО ЮsОН; 

c)    Personal selling, mass selling, sales promotion. 

46. What does personal selling involve? 

a)    Communicating with large numbers of customers at the same time; 

b)   Unpaid form of no personal presentation of ideas, goods, service; 

c)    Direct communication between sellers and potential customers. 

47. What does mass selling mean? 

a)    Communicating with large numbers of customers at the same time; 

b)   Paid form of no personal presentation of ideas, goods, service by an 

identified sponsor; 

c)    Direct communication between sellers and potential customers. 

48. What does sales promotion aim at? 

a)    Advertising and publicity; 

b)   Personal selling; 

c)    Stimulating interest, trade or purchasing by final customers or others in the 

channel. 

49. What must managers consider to set the right price? 

a)    The kind of competition and the cost of the whole marketing mix in the 

target market, customers` reaction to the price, current practices to give 

discounts, legal restrictions on prices; 

b)   The prices of their competitors for similar goods, the ways of promotion and 

willingness of the customers to pay; 

c)    The packages, warranty, various advertising media their competitors can 

say. 

50. Which of the four Ps is the most important in a marketing mix? 

a)    All are equally important; 



 

b)   Price is the most important; 

c)    Promotionandprice. 
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1.    

1  

1)     

 



 

    1. The north-ОКsЭ ШП EЧРХКЧН аКs ПКЦШЮs ПШr ……… sСТpЛЮТХНТЧР 
industry. 

                a) his                    b) its               c) her 

 

2. A ЦКЧ МКЧ ХОКЯО …………… УШЛ КЧН ХШШФ ПШr КЧШЭСОr ШЧО ЭСКЭ sЮТЭs 
him. 

                a) his                    b) your               c) her 

 

     3. SШЦО ПКrЦ аШrФОrs РОЭ ЦШsЭ ШП …….. аШrФ ТЧ sЮЦЦОr. 

                a) its                    b) their              c) her 

 

      4. SСО ОбpХКТЧ СШа sСО СКН ХШsЭ ………………УШЛ. 

                a) my                    b) your              c) her 

 

5. A ЧКЭТШЧ‟s аОКХЭС НОpОЧНОН ШЧ …………….. ШаЧТЧР prОМТШЮs ЦОЭКХs. 

               a) its                    b) my              c) their 

      6. MОrМСКЧЭs аОrО pОШpХО аСШ ЦКНО …………… ЦШЧОв ЭСrШЮРС ЭСО 
buying and   

selling goods. 

               a) his                    b) your              c) their 

 

      7. АСОЧ вШЮ СКЯО МШХХОМЭОН ЭСО ОЯТНОЧМО, вШЮ КrО rОКНв ЭШ ЭОsЭ ……….. 
theory. 

               a) -----                  b) your              c) its 

 

       8. EКМС РШШН СКs ………… ШаЧ ЮЭТХТЭв ЯКХЮО ПШr ЭСО МШЧsЮЦОr. 

               a) their                 b) its                  c) my 

 



 

       9. TСО prТМО ШП РШШНs Тs ЧШЭ КХаКвs ЭСО sКЦО Кs ……….. rОКХ МШsЭ. 

               a) their                   b) its                  c) my 

 

        10.CШЧsЮЦОrs аКЧЭ sКЭТsПКМЭТШЧ ПrШЦ …………………….. rОsШЮrМОs ( 
time and  

money). 

               a) her                     b) its                 c) their 

 

2)       

 

  

 

 

Dear Mr Jacobs, 

Thank you very much for your letter (1)______ 5 March. (2)__________ 

answer to your request, we have (3)_____ in enclosing our latest (4)________ 

and price list. 

I would like to (5) __________your attention to the special offers. These 

products are available at a reduced price for a limited time only. If you would 

like any (6)__________ information, please get in (7)______with me. I look 

(8)_________ to hearing from you. 

Yours (9)______ , 

Howard Johnson 

Sales Manager 

(10)  _______:catalogue, price list, special offers supplement. 

 

3)       : 
 

1. PКвЦОЧЭ  …………….   вОsЭОrНКв. 

   a) is received             b)  was received             c) received   

Pleasure   touch in   catalogue   of  further forward 

Enclosed  draw faithfully  from delight  notice 

sincerely 



 

 

      2. TСО МШЦpКЧв‟s КЧЧЮКХ КММШЮЧЭs  …………….. Лв ЭСО CСТОП 
Accountant. 

a) is prepared            b) are prepared                c)  prepare   

 

      3. TСО КРОЧЭ  ……………. Лв ЭСО МШЦpКЧв ХКsЭ аООФ. 

               a)  was accredited      b)  were accredited           c) accredited   

 

      4. TСО КММЮЦЮХКЭОН prШПТЭ  ……………… ПШrаКrН ЭШ ЧОбЭ вОКr ЭШНКв. 

               a) has been carried     b) have been carried         c) was carried 

 

      5. OЮr ЛЮНРОЭ  …………………… КХrОКНв. 

                a) have been cut            b) has been cut                c) were cut   

 

      6. EППШrЭs  ………………..  ЭШ rОНЮМО ЭСО prices by 10% now. 

a) are being made          b) were being made           c) is being made 

7. NШаКНКвs КХХ ЭСО МХТОЧЭs ШП ЭСО ЛКЧФ  ……………… ПШr К ПТЧКЧМТКХ 
advisory 

service. 

a) are provided                b) were provided               c) provided 

 

      8. ThО sСКrОs  ……………..  ШЧ ЭСО AЦОrТМКЧ SЭШМФ EбМСКЧРО ЧОбЭ 
week.   

                  a) will be floated               b) were floated               c) is being 

floated   

 

      9. SШШЧ ЭСО ПТЧКЧМТКХ rОsЮХЭs  …………………….  КЭ ЭСО КЧЧЮКХ РОЧОrКХ 
meeting.  

                   a) will be announced         b) will announce      c) announce   



 

 

     10. TСО sСТpЦОЧЭ ЦКв  ………………. . 

                   a) be delayed                       b) was delayed               c)  were 

delayed 

 

 

2.    

 

1)     

1. TСО ЭШЮrТsЭ ШППТМО СКs ……….. КЛШЮЭ СШЭОХ КММШЦЦШНКЭТШЧ. 
            a) information             b) informations 

2. NШ ЧОаs ………….. РШШН ЧОаs. 
              a) is                              b) are 

3. MШЧОв ………….. ЭСО аШrld go round. 

                     a) make                         b) makes 

4. EМШЧШЦТМs  ………… Цв ПКЯШЮrТЭО sЮЛУОМЭ КЭ ЭСО IЧsЭТЭЮЭО. 
                a) is                              b) are 

   5. АСКЭ  …………  ЭСО РШЯОrЧЦОЧЭ РШТЧР ЭШ НШ КЛШЮЭ ЭСО prШЛХОЦ Шf 

homelessness. 

                a) is                              b) are 

6.TСОrО  ………….. $ 30 ТЧ Цв аКХХОЭ, ЛЮЭ ЧШа ТЭ‟s РШЧО. 
                a) was                           b) were 

7.  HШа ЦЮМС  ……………  УОКЧs? 

                a) is this                        b) are these 

8. HКЯО  ……………  КrrТЯОН вОЭ? 

                 a) businessmen             b) a businessman 

9.  MКЧв sЭЮНОЧЭs РОЭ  ……………  КЭ МШХХОРОs КЧН ЮЧТЯОrsТЭТОs. 
               a) knowledge                b) knowledges 

  10. CКsС   ………….  ЦШЧОв ТЧ ЭСО ПШrЦ ШП ЛКЧФЧШЭОs КЧН МШТЧs. 
a) are                             b) is   

 

 

 

2.     tobe: 



 

 

1. TСОrО   ………..  ПТЯО pОШpХО ТЧ Цв ПКЦТХв. 
a) are                  b) is 

 

2. ……….  ЭСОrО  ЦЮМС ЦКТХ ШЧ ЭСО НОsФ ? 

a) are                  b) is 

 

3. TСОrО  …………  ЧШ МШЧЭrКМЭs ШЧ ЭСО НОsФ. 
a) are                  b) is 

 

4. TСОrО  ……………  ЦЮМС ЧОа ОqЮТpЦОЧЭ КЭ ЭСО pХКЧЭ. 
a) are                  b) is 

 

5. TСОrО  ………… К ЛТР rТsО ТЧ ЭСО МШsЭ ШП ХТЯТЧР. 
           a) has been         b) have been 

 

6. ……………  ЭСОrО  К ПХТРСЭ ЭШ PКrТs ЭСТs ОЯОЧТЧР? 

a) are                  b) is 

 7. TСОrО  …………  ЧШЛШНв ТЧ ЭСО ШППТМО. 

a) are                  b) is 

 

8. TСОrО  ………….. К ХШЭ ШП pОШpХО ТЧ ЭСО sСШps. 

             a) were              b) was 

 

9. TСО ЦКЧКРОr ШП ЭСО МШЦpКЧв Тs ХОКЯТЧР, sШ ЭСОrО  ……….. К ЧОа 
manager soon. 

             a) will be             b) is 

 

10. TСОrО  ………… 5, 000 ОЦpХШвООs ТЧ ШЮr МШЦpКЧв. 
a) areb) is 



 

 

3.    

1.  

1)    .  , 
      ,   

   . 
. 

Peter's mother was a very busy woman. She was out at work all day.   

When she came home she had to cook dinner for Peter and his dad.   

Peter always wanted a sweet alter his meal but he 1 .................................

    NOT 

GET 

one because his mother never had time to make one.  

Sometimes she remembered 2 .............................. a cake home.  BRING 

Other times she forgot. "You 3 .....................  HAVE 

just ......................... to do without," she told Peter then.  

"Vernon's mum bakes cakes and biscuits every week, 

" grumbled PОЭОr. "I НШЧ‟Э МКrО!" rОpХТОН СТs ЦШЭСОr.  
"Vernon's mum doesn't have to go out to work". When Peter  

visited his friend Vernon one evening,  

Vernon 4 ............................ homemade apple pie. EAT 

He gave Peter a slice. It was delicious. "My mum 5 .....................  WORK 

always ............................... ," complained Peter, 

 "so she never makes us any sweets." The next evening, after school,  

Peter took Vernon to his home where a surprise was waiting for them.  

"What's that chocolate smell?" said Vernon as they entered the hall. 

 A large chocolate cake 6............................... and left on the kitchen 

 BAKE 

table together with a note: "I7.............................. shopping.  GO 

Back soon. Enjoy the cake! Mum". "Wow!" said Vernon,  

between mouthfuls, "This is even better than Mum's apple pie!"  

 

2)  

Act, happen, admit, delay, apply, boil, escape, suffer, try, stop, repair, 

annoy 

3) ,  Past Simple /Past Continuous 

1) АСОЧ I РКЯО ЭСОЦ ЭСО sКЧНаТМСОs, ЭСОв …………..(ОКЭ) ЭСОЦ КХХ 

2) АСОЧ I sКа ЭСО rКЭ, ТЭ………..(rЮЧ) ЭСrШЮРС ЭСО ФТЭМСОЧ 

3) аСОЧ I аКХФОН ТЧ, I……………… (ЧШЭ rОМШРЧТгО) вШЮ sЭrКТРСЭ КаКв 



 

4) аСОЧ sСО аКs ХТЯТЧР ТЧ TШФвШ, sСО ………….(sОЧН) ЦО КЧ О-mail every 

week 

5) sСО НОМТНОН ЭШ РШ  аКХФ ПКsЭОr ЛОМКЮsО sСО …………..(РОЭ) МШХН 

 

4)  

1. While Tom______a book, Marhta______TV. 

a) was reading, watched      c) was reading, was watching 

b) read, watched                d) read, was watching 

2.  We called our friends in London yesterday to tell them about the 

reunion that we______. 

a) will plan                        c) plan 

b) were planning                d) have planned 

3.I feel terrible. I think I______to be sick. 

a) will                               c) am going 

b) go                                 d) will be going 

 

5)       

 

1.To work for a company / a person                   a)  , 

 ( ) 

2.Tomeetsmbb)   -   

3.Tospecializeinsmth/indoingsmthc)        

4.Awine-producingcountryd)     -  

5.Akeypersone)       

6.Abusinesstripf)   (  ) 

7. TШ rЮЧ К МШЦpКЧв (К prШУОМЭ…)                       Р)    -  

8.Tocomefromh)    -  



 

9.Tocommutefrom…to…                                   i)     / 
 

10. To compete with smb                                      j)      

 

6)        

1.       
. 

 2.     -   
  

3.      30  ,     
  70 . 

 4.       
 ,   .  

5.      «  »  

 

2  

1)    .  , 
      ,   

   . 
. 

Jerry stared worriedly out of the window. He had been up studying   

most of the night and now his exam was about to start Even though he  

had revised the same things again and again, he  wasn't at all sure  how 

1  .........................................he would be. It had been his decision to 

 SUCCEE

D 

lake this  2  ................................  programming course, but that didn't  OPTION 

mean he wasn't eager to pass. In fact, he wanted to get a  good  mark as  

he had hopes of becoming a software 3............................ . This was 

 DESIG

N 



 

Jerry's golden opportunity but he felt his hand shaking as  he picked up  

his pen to write  his name on the paper.  The  exam was  particularly  

4............................. as he knew his future career might be at stake.

 FRIGH

T 

He took a deep breath as he opened the exam paper that was handed to  

him. This was the moment of  truth. Then he gave a   little  gasp  of  

5.................................  .  He knew the answers  to all the questions; 

 BELIE

F 

all last night's revision had paid off. He was going to do just fine! 

 

2)  

Begin, fly, run, win, buy, give, spend, come, lose, take, put, feel, grow 

3)  ,      

I …………(аКЭМС) FrКЧФ Нe la Selva on TV last night. 

SСО …………(ЯТsТЭ) ЭСО PrКНШ MЮsОЮЦ. 

I ……………(ЦОЭ) Цв ЛОsЭ ПrТОЧН аСОЧ I аКs  

6.АСОЧ ………вШЮ ………(sОО) BШrУК? 

I …………(ПТЧТsС) Цв ЦКЭСs СШЦОаШrФ вОЭ. 

 

4)  

1.  Mr Smith said he will call you back ____________ 4pm. 

a) until 

b) in 

c) by 

d) on 

2.  The new report contained __________ important information? 

a) many 



 

b) another 

c) an 

d) a lotof 

 

3.  His flight ____________ at 9am tomorrow. 

a) isarriving 

b) arrives 

c) willbearriving 

d) willarrive 

 

5)       

1.To make a phone call                              a) -  

2. To make an arrangement                        b) ( )  

3.Todoactivitiesc)  (  )  

4.Tohaveaflexitimed)     

5.To communicate with smb                       e) -  

6.To make an appointment                          f)   

7.To come to visit smb                                g)  

8.To decrease a risk                                     h)  

9.To increase costs                                       i)  -  

10.To look forward to doing smth                j)   ( ) 

 

11.Anexperienceinsmth/doingsmthk)      -  

 

6.       

1.      
    «  ». 

 2.       
      .  

3.  -        
     . 



 

 4.      
   .  

5. -      

  ,     

 

3.4  , ,   

Education 

Environmental Problems 

Family Problems 

Fashion  

Food   

Friendship & Love  

Global Problems 

Leisure Time Activities  

Mass Media  

Miscellaneous  

Money 

Science & Technology  

Shopping  

Sports, Health & Beauty  

Theatre, Painting, Music & Cinema 

Travelling 

Youth Problems  

Work & Career   

3.5  

AboutMyself -   ( , , , ) 

RepublicofBelarus -  ( , , ) 

http://www.alleng.ru/engl-top/706.htm
http://www.alleng.ru/engl-top/703.htm
http://www.alleng.ru/engl-top/704.htm
http://www.alleng.ru/engl-top/692.htm
http://www.alleng.ru/engl-top/691.htm
http://www.alleng.ru/engl-top/694.htm
http://www.alleng.ru/engl-top/707.htm
http://www.alleng.ru/engl-top/696.htm
http://www.alleng.ru/engl-top/700.htm
http://www.alleng.ru/engl-top/710.htm
http://www.alleng.ru/engl-top/695.htm
http://www.alleng.ru/engl-top/697.htm
http://www.alleng.ru/engl-top/705.htm
http://www.alleng.ru/engl-top/701.htm
http://www.alleng.ru/engl-top/702.htm
http://www.alleng.ru/engl-top/693.htm
http://www.alleng.ru/engl-top/698.htm
http://www.alleng.ru/engl-top/699.htm
http://slovo.ws/topic/about/
http://slovo.ws/topic/belarus/


 

MyFutureProfession -   

GreatBritain -  ( , , ) 

The Seasons of the Year -  

Health -  

Science -  

Education - ,  

Holidays -  

Travelling -    

Othercountries -   ( , , ) 

Russia -  ( , , ) 

USA -  ( , , ) 

Famouspeople -   

InternationalOrganizations -   

Globalproblemsanddangers -     

Relations, appearance, character - , ,  

The sports, healthy way of life - ,  

 

3.6  ( )    

 

   ( ) 
 3. Communication in Business.  ( ) «TОХОЩСШЧО 

МШЧЯОЫЬКЭТШЧЬ» 

1.    -    
,   ,    ,  

   ,     
(  ,  ,  )   

.    ,       
   .    

      ,   
       

      . 
2.  : 
1.            

http://slovo.ws/topic/proff/
http://slovo.ws/topic/britain/
http://slovo.ws/topic/climate/
http://slovo.ws/topic/health/
http://slovo.ws/topic/science/
http://slovo.ws/topic/education/
http://slovo.ws/topic/holiday/
http://slovo.ws/topic/travel/
http://slovo.ws/topic/country/
http://slovo.ws/topic/russia/
http://slovo.ws/topic/usa/
http://slovo.ws/topic/famous/
http://slovo.ws/topic/organization/
http://slovo.ws/topic/problem/
http://slovo.ws/topic/relation/
http://slovo.ws/topic/sport/
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 3. Communication in Business.  ( ) «CСШШЬТЧР К 
СШЭОХ» 

1.         
:      ,  ,   
      .  

       . 



 

2.  : 
1. ; 
2.   -   ; 
3.    . 

 

3.  ( )  ( ) 
        

       
    ; 

      
 ,     , 

        

 ,      , 
   

 

3.7 ,   



 

arbitrage; arbitration  
rent   
allocation  
toallocate  
range  
assorted   
association  
bench-mark  (  ) 
balance sheet  
consolidated balance sheet -  
trade balance -  
balance of payments -  
beneficiary  ( ) 
businessman  
exchange  
cocoa exchange -  
coffee exchange -  
metal exchange -  
sugar exchange -  
commodity exchange -  
stock exchange -  
unlisted    
wealth  
broker  
stockbroker -  (   , 

   
    

)accountant  
budget  
state budget -  
currency, foreign exchange  
owner  
ownership  
authorities  
receipts, proceeds  
issue  ( ) 
lead manager -   ( ,  

    
guarantee, security,  
money  
deposit  
depression  
deficit, shortage, scarcity  
graph, diagram, chart, pie-  
dealer  
debt  
share  



 

stake ,  
sufficiency  
income ( ) 
earnings, receipts ( ) 
revenue, yield ( ) 
ledger   
plant, works, factory  
strike  
to go on strike   
indebtedness, arrears, liabilities  
borrowing  
assumption  
law  
legislation  
stocks, funds, resourses  
wages and salaries   
wages -  
salary -  
stagnation  ( ) 
to be in the doldrums    
sluggish  
research  
to carry out research   
treasury  
credit card   
capital  
stocks -  
authorised/ registered/ charter 

capital equity 

- -  (  
    

)quality  
skills  
customer  
fluctuation  
quantity, number  
commission  

( )company, firm  
parent company/group -  
public corporation -  (   

  
) 

factor house -  (  
,  

    
    
   ) competitor  



 

3.8.    

 

1.           
 

1. Make the derivatives from the words in capitals. 

In the English legal system a practicing lawyer must hold one of two 1. 

PROFESSION qualifications; s/he must either have been. 2. ADMISSION to 

practice as a solicitor or have been called to the Bar as a barrister. This. 3. 

DEVIDE of the legal profession is of long standing and each branch has its own. 

4. CHARACTER functions as well as a separate 5. GOVERNMENT body and 

professional rules. The barrister is usually thought of 6. PRIMARY as an 

advocate, since this is the work in which s/he is most often engaged. Until 1990 

s/he had the virtually 7. EXCLUDE right of audience as an advocate before all 

the superior courts and s/he can also 8. APPEARANCE in the inferior courts. 

АСОЧ КМЭТЧР prШПОssТШЧКХХв ЛКrrТsЭОrs КrО ФЧШаЧ Кs “МШЮЧsОХs”. IЧ ЭШЭКХ ЭСОrО КrО 
almost 7000 barristers in practice, a number which is just about small enough to 

make this branch of the profession a closely-knit unit. This point is 9. 26 

SIGNIFICANCE, bearing in mind that the senior judges in the English legal 

system have, until now been drawn exclusively from the ranks of 10. 

EXPERIENCE counsel. KEY: 1. Professional; 2. Admitted; 3. Division; 4. 

Characteristic; 5. Governing; 6. Primarily; 7. Exclusive; 8. Appear; 9. 

Significant; 10. Experienced. 

 

2.           
 

Read the text and translate the words and phrases in brackets using their 

equivalents in the box below.  

 

pupil; a high level of trust; requirement; covering a wide area of law; 

insufficient; closely supervised by an experienced lawyer; competence; 

preparatory course; articled clerk; Law Society Final examination; Bar Final 

examination; are subject to standardized examination 

 

 Entering the Profession  

How does someone become a lawyer? As with doctors and other 

professionals enjoying 1. ( ) because of the specialized 



 

knowledge, lawyers 2. ( ) and other 

controls to regulate their 3. ( ). In some countries in order to 

practice as a lawyer it is necessary to get a university degree in law. However, in 

others, a degree may be 4. ( ); professional examinations must be 

passed. In Britain, it is not in fact necessary to have a degree, although 

nowadays most people entering the profession do. The main 5. ( ) is 

to have passed the 6. ( , 

) (for barristers) or the 7. 

( , ) (for 

solicitors). Someone with a university degree in a subject other than law needs 

first to take a 8. ( ). Someone without a degree at all may 

also prepare for the final examination, but this will take several years. In most 

countries, lawyers will tell you that the time they spent studying for their law 

finals was one of the worst periods of their life! This is because an enormous 

number of procedural rules 9. ( ) must 

be memorized. Even after passing the examination though, a lawyer is not 

necessarily qualified. A solicitor in England, for example, must spend two years 

as an 10. ( - ), during which time his work is 11. 

( ), and he must take further 

courses. A barrister must spend a similar year as a 12. ( ). KEY: 1. A high 

level of trust; 2. Are subject to standardized examination; 3. Competence; 4. 

Insufficient; 5. Requirement; 6. Bar Final examination; 7. Law Society Final 

examination; 8. Preparatory course; 9. Covering a wide area of law; 10. Articled 

clerk; 11.Closelysupervisedbyanexperiencedlawyer; 12. Pupil. 

 

3.           
 

 

Law of Trusts  

A trust is an agreement whereby property is held and controlled by 

someone on behalf of someone else. A common example of this is where 

someone dies and leaves money for grandchildren who are too young to deal 

with it themselves. The money will be held in the name of trustees – for 

ОбКЦpХО, ЭСО МСТХНrОЧ‟s pКrОЧЭs. TСОв аТХХ ЛО ЭСО ХОРКХ ШаЧОrs ШП ЭСО ЦШЧey and 

will have the power to invest and make other decisions about it. But they are 

required to act only in the interests of the children, known as the beneficiaries of 

the trust, and they must not make any personal profit. The concept of a trust is a 

creation of the law of equity. It is thus unique to common law countries such as 

the US and most of the Commonwealth, although many countries, such as Japan 



 

have statutes which effectively impose trusts in certain cases. Even though the 

common law and equitable systems have ling been merged, we still talk about 

ЭСО ЛОЧОПТМТКrТОs ШП К ЭrЮsЭ СКЯТЧР КЧ „ОqЮТЭКЛХО‟ ТЧЭОrОsЭ ТЧ ЭСО prШpОrЭв, ЭСО 
ЭrЮsЭООs К „ХОРКХ‟ ТЧЭОrОsЭ. 

 

4.           
 

 

What Does К MКЬЭОЫ’Ь DОРЫОО EЧЭКТХ? 

 

MКsЭОr‟s НОРrОО prШРrКЦs ОЧЭКТХ МХКssОs, sТЦТХКr ЭШ вШЮr ЮЧНОrРrКНЮКЭО МХКssОs. 
However the classes are usually conducted as seminars, with a great deal of 

discussion. The professors tend to expect a higher level of analysis in mКsЭОr‟s 
МХКssОs ЭСКЧ ЮЧНОrРrКНЮКЭО МХКssОs. MШsЭ ЦКsЭОr‟s НОРrОО prШРrКЦs rОqЮТrО 
sЭЮНОЧЭs ЭШ МШЦpХОЭО К ЦКsЭОr‟s ЭСОsТs, Шr КЧ ОбЭОЧНОН rОsОКrМС pКpОr. 
DОpОЧНТЧР ШЧ ЭСО ПТОХН, вШЮr ЦКsЭОr‟s ЭСОsТs ЦКв ОЧЭКТХ МШЧНЮМЭТЧР К ЭСШrШЮРС 
analysis of the literaturО Шr К sМТОЧЭТПТМ ОбpОrТЦОЧЭ. SШЦО ЦКsЭОr‟s prШРrКЦs 
ШППОr КХЭОrЧКЭТЯОs ЭШ ЭСО ЦКsЭОr‟s ЭСОsТs, sЮМС Кs аrТЭЭОЧ МШЦprОСОЧsТЯО ОбКЦs Шr 
other written projects that are less rigorous than theses. In service-oriented fields 

like clinical and counseling psychoХШРв, КЧН sШМТКХ аШrФ, ЦКsЭОr‟s НОРrООs 
usually include a practicum or internship in which you learn applied skills like 

how to perform therapy. 

 

5.           
 

 

How to Choose Successful Research for your Master's Degree 

After years of graduate school, choosing a great topic for your doctoral 

dissertation or master's thesis may feel like one of the biggest pressures yet. 

You're going to be spending months and perhaps years on this research project, 

and completion of your PhD or master's degree is contingent upon your success. 

To make things more stressful, your future employment may depend on 

choosing a topic that appeals to a hiring committee. Take a deep breath. Yes, 

this is a difficult decision, but follow your instincts and you'll find your way to 

an appropriate and meaningful topic. Here are some criteria to keep in mind 

when choosing a dissertation or thesis topic. 

(http://www.suite101.com/content/dissertation-and-thesis-topics-a17177) 



 

 

6.           
 

In a master's degree thesis, is it best to paraphrase or directly 

quote? 

In general, you will need to use direct quotes and paraphrases in a 

master's thesis. I would say that you will generally need to paraphrase 

more than you quote. What I would do is to paraphrase most of what I 

was trying to say. Then I would use direct quotes to emphasize the most 

important points that I was getting from a particular source. You want to 

be careful about quoting too much, lest it look like you do not understand 

what is being said and cannot put it in your own words.  
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